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Introduction

* Industry enviroment:

' Demographic
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 Selling renewables:

Renewables reputation
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Introduction

Global dip in renewable energy investment Fossil fuel addicted energy companies are attempting to reduce or abolish

By Mark Kinver Australia's successful renewable energy target using the Warburton review as a

Enviranment reporter, BBC News stalking horse.
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 Selling renewables:
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[ Investment 2011 report was prepared for the UN

by Bloomberg New Energy Finance.

“The continuing growth in this core sagment of
the green economy s not happening by chance,”
sald Achim Steiner, executive director of the UN
Environment Programme

India saw a 25% increase in ranewables spending
with investment reaching $3.8bn in 2010

“The combination of government largel-selting.

policy support and stimulus funcing is underpinning the renewable Related Stories
indusiry's rise and bringing the much needed transformation of our global
energy system within reach.” China tops 'slean
energy league’

In 2010, developing economies spent more on “financial new investment”

pumping $72bn into renewable projects compared with the $700n outlay
by developed economies.

‘Reslllent growth' for
renewables

‘Green' energy

China topped the table of investors again, spending $4€.9bn - up 28% spending on rise
from 2008. There wera also sizeable increases in investment from other
developing or emerging economies:
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Green energy hit by Spanish reform

ELECTRICITY
By Miles Johnson in Madrid
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renewable energy compa-
nios as Madrid continues to
grapple with a €28bn deficit
built up through years of
subsidies.

Spain's most  recent
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cent, while Abengoa's earn-

smaller part of overall earn-
ings, the impact is a fall of
3 per cent. Goldman Sachs’
analvsts estimate a 60 per
cent hit to Aeciona’s EPS.
During the giddy years of
Spain's construction boom
a spate of government sub-
sidies and incentives for
wind and solar energy made
tho countrv ona of tho

contributed to an unbal-
anced energy market and a
pile up of state guarantoed
power debt.

Since power at the
end of 2011, Spain’s govern-
ment has attempted to grap-

with its so-called tariff
deficit debt. now worth

will wipe out their profits.
CNMnaning ACTOSR tha &oe-

Tenewables companies argu-
ing they were being unfairly
affected DY planned propos-
als over the past vear.

‘The latest Spanish energy
law was passed by decree
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 Selling renewables:
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Introduction

* What do you think about renewables?

v' Are they cheap?

v' Are they expensive?
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 Selling renewables:

v“For years, we have talked about energy security in terms of secure
external suppliers and secure routes for fossil fuels. This is important,
but it is only half the story. The secret to true energy security lies
closer to home. Indeed, it is already evident that one of the most
economic and sustainable solutions lies in increasing the
deployment of domestic renewable energy sources.”

Miguel Canete, EU Commissioner for Energy and Climate Action




A bit of theory

* What is Corporate Communication to you?:

“Corporate communication is a management function that offers
a framework for the effective coordination of all communication
an organizations use, with the overall purpose of establishing

and maintaining favorable reputations with stakeholder groups

upon which the organization is dependent”
(Cornelissen J.P., 2004).




A bit of theory

* What is Corporate Communication composed of? (Van Riel,
1995):

* MARKETING &
COMMUNICATION

* ORGANIZATIONAL
COMMUNICATION

* MANAGEMENT

CORPORATE
COMMUNICATION

COMMUNICATION




A bit of theory

« Marketing
communication:

SALES
PROMCOTION

PUBLIC
RELATIONS

MARKETING
COMMUNICATIONS

DIRECT PERSONAL
MARKETING SELLING




A bit of theory

Marketing communication tools -IMC- (Belch & Belch, 2004):
v'Advertising: TV, radio, paper (magazine, newspaper)
v'Public relations: events, newsletters...
v'Sales promotions: 2x1, discounts, presents, raffle...
v'Direct marketing/relational marketing: loyalty cards, brochures, mailings
v'Personal selling

Online Marketing communication tools -OMC- (Jensen & Jepsen,
2006):
v’ Online advertising: display advertising (pop-ups, banners), SEM vs SEO
(adwords, adsense)

v Public relations: Web 2.0 profiles, events online, viral marketing, online media
relations

v’ Sales promotions: e-learning, online coupons, afiliate programs

v Online relationship communciation: e-mail lists, website customization, microsites,
aamesS
games




A bit of theory
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A bit of theory

* Organizational communication: communication between
the different departments of a company and its several
stakeholders. For instance:

v'Purchase: suppliers.

v'Human Resources: employees.

v'Communication: media, communities, ONGs.

v'Marketing: clients.

v’ Investors Relations: investors.

v'Bussiness development: goberments, competitors, regulators.




A bit of theory

« Organizational
communication:
stakeholders
segmentation

clients




A bit of theory ')

« Management communication:
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A bit of theory

* So renewable energy companies are making efforts to use all
types of communication to increase not only their brand image
and positioning, but also the industry positioning as part of the
solution to increase our negative image as not competitive

« But, how do they do this?




Case Study |: “Act on facts” (Vestas)

« Communication campaign to
abolish myths about wind energy

EN 2013

GASTO EN ™ AHORRO DE
4 7 % ENERGIA EOLICA m 2 5 €
FACTURA DE LA LUZ 3 , 5 € w ,
In 2013, an average Spanish household paid only
3.50 euros a month to encourage wind energy in our country

So in 2013, a very windy year,
wind energy saved Spanish households 2.50 euros a month

AHORRO DE

And if you have a business, your savings
due to wind energy were 765 euros per month



http://actonfacts.org/
http://actonfacts.org/
http://actonfacts.org/es/
http://actonfacts.org/es/



ACT ON FACTS III WEB.mov
ACT ON FACTS III WEB.mov

Case Study I: “Si a las renovables”

» 360° campaign to highlight the social, enviromental and
economical benefits of renewables energy




Case Study Il: “Si a las renovables”

* Messages:

v*“We are powered by offering cheaper energy”
v“We are powered by fostering the economy”
v“We are powered by supporting local energy resources”

v“We are powered by nature and the respect for the
enviroment”




Case Study Il: “Si a las renovables”

 Strategies:
v Offline:

v'Brochure for the energy bill of EDP Spain (2M
consumers).

v'Promotion at EDP’s booth in Carrefour:
»Merchandising with the messages
»Game for kids about the campaign
» Brochure/literature about the campaign




Case Study Il: “Si a las renovables”

« Strategies:
v'Online:

v'Website with 3 levels of information (basic, more in-
depth, and technical)

v'Web 2.0 profiles: Twitter, Facebook, Linkedin,
Youtube

v'Viral videos to bring traffic to the website

v Community managers and opinion leaders supporting
the campaign
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Case study: “Si a las renovables” (AEE)

Urban tribe ~Hipsters
Values > Respect for the enviroment, taste for the nearest, recovery of tradicional
customs...

'
ENERGY HIPSTER



Video


EDP MASTER sialasrenovables.comSUBT_1.mp4
EDP MASTER sialasrenovables.comSUBT_1.mp4



EDP MASTER sialasrenovables.comSUBT_1.mp4
EDP MASTER sialasrenovables.comSUBT_1.mp4

Web ¢ :

Sv

VER VIDEO

Ha llegado la hora de decir si a una energia mas barata y limpia.
Si a una energia que llega de forma natural, casi sin buscarla.
Si a una energia que nunca nos ha fallado y nunca nos fallara.

Da el salto, actualizate,
DI Si A LAS ENERGIAS RENOVABLES.

Quiero saber ©

INICIO DE G



Brochure .

Ha llegado la hora de decir si a una energia mas barata y
limpia. Si a una energia que llega de forma natural, casi sin
buscarla. Si a una energia que nunca nos ha fallado y
nunca nos fallara.

Da el salte, di o a la energia rensvable.




Brochur%TT T

www.sialasrenovables.com

S
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Di gue

&
Sv apagar menosen|a factura delaluz.
Segun el criterio del LCOE las energias menos
costosas son la edlica terrestrey la hidraulica.

&
s {/ alcrecimiento econémico.
Nuestro pais cuenta con alrededor de medio
millén de trabajadores vinculados al sectory
|a cifra sigue creciendo.

&
S‘/ a disminuir nuestra dependencia
energética. Las renovables reducen la
necesidad de importar combustibles fosiles
de otros paises porque provienen de nues-
tro aire, nuestra aguay nuestro sol.

&
g 3" ala proteccion medioambiental.

Las energias renovables no emiten CO2

#)) niotrosgases de efecto invernadero.



Case Study Il: “Si a las renovables”

* Your turn!

What communication strategies would you choose to increase awareness about
renewables? Or in other words, what would you do to improve the enviroment of the
renewable energy industry from a corporate communication perspective?

v" Groups of no more than 6 people
v" 10 minutes to prepare
v 2 minutes to explain

v" No more tan 4 strategies
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